
L.A.’S
NEW COOL 

SCHOOL
After decades of East Coast dominance,

the art-world axis has finally tilted west — with 
competitive galleries, world-class museums, and

a crop of young artists making L.A. pop.  

It feels like we’ve been waiting forever, but now, 
at last, a world-class  art scene thrives in Los Angeles. 
Good art has always been here: Ed Ruscha mined the 
Sunset Strip for a photographic masterpiece, Robert 
Irwin’s spatial investigations took hold in Venice, and 
it was West Hollywood where Warhol’s soup cans first 
went on display. These are all seminal parts of the 
American modern and contemporary canon, and they 
couldn’t have happened anywhere else. But the center 
of the American art world has long been New York, 
with its galleries and museums, its insistence on mak-
ing artists look rich and rich people look artsy, and its 
army of young artists, every one of them willing to lop 
off an ear for a little bit of wall in a group show. 

But lately the balance of power has begun to shift 
west. Maybe it was Jeffrey Deitch, the big-time SoHo 
gallerist who closed up shop last year and took the helm 
of the Los Angeles Museum of Contemporary Art. Or 
maybe L.A.’s current surge of artistic energy has some-
thing to do with the art folks feeling as if they can 
position the center of things anywhere. And who 
wouldn’t want that nucleus to be in a place where stu-
dio space is affordable and the sun shines 300 days a 
year? Thus a happier art world has emerged, from Ab-
bot Kinney to La Cienega to downtown. Deitch’s MOCA 
has raised the bar for the other museums. The Hammer, 
the Getty, and LACMA are all putting up inspired, 
first-rate shows. Artists are churning out fresh, compel-
ling work. Galleries are killing it. Now, when Los An-
gelenos talk about openings, they mean art, not 
movies. It’s about time. 
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ERIC YAHNKER
Yahnker wears a lambs-
wool sweater by A.P.C., 
$210; “Humble Tee” 
henley shirt by Acne, 
$150; cotton trousers by 
Diesel, $175; gray flan-
nel Bellmore hat by Billy 
Reid for Stetson, $155.



GRANT SHUMATE

 Shumate wears a cot-
ton check flannel shirt 

by Burberry Brit, 
$250; New Standard 

denim jeans by A.P.C., 
$175; leather desert 

boots by Clarks, $99.



KORI NEWKIRK
Newkirk wears a navy 

wool crewneck sweater by 
Band of Outsiders, $350; 
501 jeans by Levi’s, $60; 
shoes by Converse Chuck 

Taylor All Star, $46.
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RY  ROCKLEN
Fashion editor: BRYNN 
CARHART. Grooming by 
ERIN LEE SMITH at Tracey 
Mattingly. Set design by 
ANDREW TROSMANS at 
The Magnet Agency. Casting 
by AUDREY LANDRETH 
Production by TYLER 
DUURING at Portfolio One.

Rocklen wears a 
wool crewneck 

sweater by Gant 
Rugger, $148; 

plaid shirt, vintage 
Gant; 501 jeans by 

Levi’s, $50; suede 
desert boots by 

Clarks, $99.  
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